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摘    要 

    隨著國民對於理財的觀念愈來愈普遍，方式也更加多元，其中「共同基金」

就是近年來熱門的理財商品之一。有鑑於此，本研究擬針對一般投資大眾的認

知觀點切入，以高雄一般投資大眾整體的消費模式與之投資行為，本文利用

Engel、Kollat、Blackwell三位學者於西元 1968年共同提出 EKB模式分析投

資者行為結合投資組合績效進行實證研究。了解投資者的購買共同基金購買動

機、資訊搜尋行為、基金選擇評估與投資組合績效探討。 

    本研究採實地問卷調查法，主要以大高雄地區曾經投資共同基金的投資者

為主要調查對象，於 2010年 1月 1至 2010年 3月 30日為期 3個月期間共計

發放 400份問卷，共計回收 380份，有效問卷為 350份。資料分析方法包含敘

述性統計分析、項目分析、信度分析、探索性因素分析、獨立樣本 t檢定、單

因子變異數分析、皮爾森相關分析及廻歸分析；結果分析發現投資人購買基金

是為了擴大「投資組合範圍」，而且資訊搜尋行為以閱讀報章、雜誌居多，在

基金選擇決策則是以參考投信公司長期獲利績效為主；在相關性方面顯示投資

人屬性等觀察變數均呈現顯著相關性而且投資人的投資屬性與投資績效中的

「長期績效」亦呈現高度相關性，此顯示高雄區的一般投資人皆希望自己所投

資的商品能長期穩定的成長。 
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Abstract 
With the conception of financial management more and more popular, the ways what 

people adopt become more various.  “Mutual Fund” is one of the popular financial 
products in recent years.  For this reason, this research gets to the cognitive point of 
every investor about EKB whole consuming model and investment behavior in Kaohsiung.  
The context adopts the EKB model which was proposed  by three scholars, Engel, Kollat, 
and Blackwell to analyze investor behavior and combine portfolio performance for 
empirical research.  The investigation on realize the purchase motives of buying mutual 
fund, information search behavior, fund selection evaluation and portfolio performance. 
 

This research adopts the field questionnaire investigation approach.  The population 
is mainly with investors once invested in mutual fund in the great Kaohsiung Area. The 
three-month period is from Jun. 1st to Mar. 30th in 2010.  The amount to send 400 
questionnaires, return 380 questionnaires and complete 350 effective questionnaires.  
Approaches to data analysis contains Descriptive Statistics Analysis, Item Analysis, 
Reliability Analysis, exploratory factor analysis, Independent-Sample T Test, One-Way 
ANOVA analysis, Pearson Correlation Analysis and Regression Analysis.  The outcome 
analysis finds that investors buy fund to expand the range on portfolio and information 
search behavior is the majority of reading newspapers and magazines.  Fund selection 
decision is mainly with referring the long-term profitability performance of securities 
investment trust corporation.  About correlation, the observed variables on investor 
properties show the marked correlation and there are a high correlation between the 
investment properties of investors and the long-term investment performance. It indicates 
that general investors hope the invested products can grow up stably for a long time in 
Kaohsiung. 
(Keywords: Mutual Funds, Purchase Motivations, Information Search Behavior, 
Selection Decisions, Portfolio Performance) 
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